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Creative Scotland

Public Service Reform (Scotland) Act 2010 disclosures
2014-15
1.
Introduction
1.1
The Public Services Reform (Scotland) Act 2010 introduced duties to publish information for public bodies in Scotland.
1.2
This report summaries the information required to be disclosed by the Act in relation to Creative Scotland for the financial year ending 31 March 2015.
2.
Disclosures
	Category
	Expenditure 12 months to 31 March 2015
	Comments

	Public relations
	Staff costs = £ 555,627
External costs = £ 375,299
	Staff costs relate to the salaries, employer’s national insurance and employer’s pension contributions for the External Relations and Communications Directorate. 

External costs for the public relations category includes expenditure on marketing, website, media relations and PR, events, print and design, photography and promotional materials. 
This activity is aimed at helping to fulfil our role as an advocate for the arts, screen and creative industries in Scotland, raising awareness of their excellence at home and internationally, as well as sharing information effectively on the work of Creative Scotland.



	Overseas travel
	£73,555
	As part of our role as a funder and an advocate for the arts, screen and creative industries, there is a requirement for Creative Scotland staff to attend events and functions overseas. Expenditure reflects expenses of Creative Scotland staff and funding provided to third parties for overseas travel.


	Hospitality and entertainment
	Creative Scotland staff expenses = £18,564
Events for the arts, screen and creative industries = £15,666
Communication events = £48,845
	As part of our role as an advocate for the arts, screen and creative industries and our commitment to share information as openly as possible with the people and organisations we support; Creative Scotland incurs expenditure on events. Expenditure here includes the costs of running events internally and sending staff on external courses. 



	External consultancy
	£396,543
	The main areas of consultancy expenditure in 2014-15 were:
· Research (£93,000)

· Evaluations and reviews (£77,000)

· Projects (£65,000)

· External assessment (£98,000)




3.
Payments in excess of £25,000

3.1
See attached file for payments in excess of £25,000. 

4.
Staff earning over £150,000

4.1
No employee earned over £150,000 in 2014/15 financial year. 
4.2
Details of the remuneration for senior staff and board members can be found in the Remuneration Report published in the Annual Report and Financial Statements for the year ending 31 March 2015. 

4.3
Senior staff salaries disclosure can be found at the following link. 
5.
Statement on sustainable growth 

5.1
Creative Scotland is committed to promoting and increasing sustainable growth through the exercise of its functions. During, 2014/15, Creative Scotland invested more than £76.5 million, from both grant-in-aid and lottery funding, in artists and cultural organisations over 1,300 different projects. This includes direct investment in organisations and individuals that are core to a thriving arts and culture sector; a sector which makes a vital contribution to the well-being of the people of Scotland, both socially and economically.
5.2
Some examples of how Creative Scotland supports sustainable growth include:

1. Youth Employment- in 2014-15, Creative Scotland supported 10 arts organisations to employ a 1-year, full-time traineeship. The Traineeship was aimed at 20-30 year olds who were finding barriers to developing a career in the arts though lack of opportunity. Each traineeship was supported at £10,000.

2. Innovation- this Programme aims to foster distinctive and engaging work which is using digital technologies where they interact with music, film, publishing, visual arts or other creative industries. The Innovation Fund offers finance to creative projects and examples include: a publisher developing a new model for creating illustrated books; a technology company developing an online music creation service; and an app developer creating a social distribution network for film fans. 
During 2014/15, £504,000 of grants were allocated from the Innovation Fund. 

6.
Efficiency statement

6.1
Creative Scotland continues to be focused on efficiency savings, and the following activities are being taken forward to continue improving efficiency, effectiveness and economy. During 2014/15, we achieved a number of savings as noted below.

1. Estates- During 2014/15 we identified a number of savings in our estates costs including:

· We ended our lease at Manor Place, Edinburgh, which was subleased to the City of Edinburgh Council and returned the property to the landlord. This saved us the costs of maintaining and insuring the property and the associated sublease costs.

· Sublease of excess office space at our Waverly Gate office in Edinburgh to Transport Scotland for the Edinburgh Trams Inquiry.

· A new lease was agreed with the landlord of our Glasgow office, and the rented office space was reduced from two to one floors, leading to significant savings in rent, rates and utility costs. 

2. Procurement- we continued to work with the Scottish Government procurement service to organise procurement activity and to support in the tendering of goods and services. During the year we completed tenders for telephone services, legal services and HR consultancy.
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