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Creative Scotland Environment Policy
Creative Scotland, like all Government bodies in Scotland, has a statutory requirement under the Climate Change (Scotland) Act 2009, to act:
· In the way best calculated to contribute to delivery of the Act’s emissions reduction targets; and

· In a way that it considers most sustainable.

The duties came into force on 1 January 2011. 

The Scottish Government has a target of cutting CO2 emissions by 42% by 2020 and it encourages all public bodies to set their own targets to help achieve this national aim through mitigation, adaptation and acting sustainably.
As a public body, Creative Scotland is required to develop and implement an environment policy and to report against this annually. 
We also need to be able to demonstrate how we as an organisation and the organisations we support, contribute to an environmentally aware and sustainable Scotland. 
What does this mean?

With the above in mind, we will do four things:
· Publish our environmental commitments.
· Develop an environmental management system for 2014/15 enabling Creative Scotland to report how we operate in an environmentally sustainable manner and contribute to a reduction in CO2 emissions.
· Produce guidance and support for the organisations that we fund enabling them to report on their sustainable behavior and contribution to CO2 emission reduction. Working with Creative Carbon Scotland, we will run a pilot on this in the latter half of 2013/14, inviting organisations to report if they can. We aim to have full support for reporting in place for 2014/15.
· Create ways to demonstrate how the work we fund positively influences sustainable behaviour, enabling us, and others, to tell positive stories and share good practice.

Environment policy – our commitments
“We will strive to operate in an environmentally sustainable manner, developing our own measurable carbon management plan and applying this plan to our day-to-day operations.

We will work with partners to encourage environmentally sustainable behaviours among the individuals and organisations that we support and across the arts, screen and creative industries as a whole.”

Which means:

Operations
· We will run greener offices (efficient use of lighting, heating, recycling and waste management).
· We will encourage the use of public transport for all staff travel (e.g. train instead of driving); encourage travel only when necessary (e.g. increased use of video and teleconferencing for meetings); and avoid duplication of staff travel.

· We will monitor, evaluate and report on the above, demonstrating Creative Scotland’s carbon footprint on an annual basis.
· Environmental sustainability will be everyone’s responsibility and built into job descriptions and contracts.

Suppliers and equipment
· We will work with suppliers who operate in a sustainable manner and who, ideally, have an environmental policy of their own.

· We will buy equipment that is as energy efficient as possible, balanced with cost efficiency.
Communications:

· We will communicate digitally via e-mail, our website, social media or in person wherever possible and use print only when necessary. This will apply to publications, newsletters, leaflets and other communications materials.
· Where print is required, we will aim to source suppliers who operate sustainably and use sustainable or recycled materials.

· We will always encourage recycling of our printed materials.

Working with the arts, screen and creative industries:

· We will work with the organisations that we fund and support to provide guidance setting out expectations for sustainable behaviour of those in receipt of public funding and also cearly setting out annual reporting requirements for funded organisations.

· We will report annually on the environmental impact and carbon footprint of the organisations that we fund, based on the annual returns provided.

· We will get better at telling positive stories about sustainable behaviour in the arts, screen and creative industries, creating the right platforms for sharing good practice and case studies.

· We will support the arts, screen and creative industries to help influence the wider public, through their work, in achieving the aims of the Act.

We will work collaboratively with those we support and with Creative Carbon Scotland to deliver the above.

For more information on Creative Scotland’s environmental policy and our work on carbon management, please contact:

Kenneth Fowler

Director of Communications

E: Kenneth.fowler@creativescotland.com
M: 07970 557 960
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