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A Creative Place Award is both 
an accolade and a grant, which 
Creative Scotland awards to a 
few specific communities each 
year. The accolade recognises the 
creativity and co-operation in these 
communities, whilst the grant 
funding supports their ambition 
to further develop their creative 
programme and profile. 

In 2015, the total budget for the 
Creative Place Awards is £300k, and 
communities can apply for an award 
of either £50k, £100k, or £125k. 

To find out more about the Creative 
Place Awards, including information 
on former winners, please take a 
look at our website.

http://www.creativescotland.com/cpa
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This can be examples where artists work with the tourism 
sector to help encourage more people to visit the area by 
putting on creative events. Or projects which bring creative 
people together with local business and regeneration groups 
to find creative solutions that can improve the high street. 

We’re specifically looking for applicants to show us how 
winning a Creative Place Award will:

•	  bring about a positive change in the perception of their 
community, by both its residents and visitors

•	  create a shared understanding between local arts 
organisations, and other partners, of the artistic strengths 
and creative resources within the community 

•	  support or enhance partnerships between the arts and 
other sectors

•	  support artists and arts workers to become recognised as 
confident community leaders

•	  allow information and learning about the arts and creative 
activity you’re doing to be more widely shared – both 
within the community, and through wider networks, or 
with other groups and places.
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We’re looking for applicants to tell us 
about what they would like to do, for 
up to two years – including projects 
which will benefit artists and creative 
people, participants, audiences, 
visitors and other local partners in 
their community. 

We realise that each place is 
different, with its own culture and 
people who have specific skills and 
artistic ideas that are rooted in the 
place you live. We’re looking for 
you to tell us about this, and how 
you would like to involve all that is 
uniquely creative about your area to 
benefit the community. 

Additionally we want as many 
people as possible to be able to take 
part in the activities you undertake 
– so we ask you to think about how 
you will be inclusive and involve, 
for example, people within your 
community who have disabilities, 
young people and families, older 
people, or those who can sometimes 
be excluded.

In previous years, some examples 
of what the winners have used the 
money for have included:

•	  putting on community-focussed 
arts and music festivals

•	  doing creative workshops with 
local people to introduce them to 
different art forms

•	  developing pop-up arts events in 
vacant shops on the high street to 
help with urban regeneration

•	  working more closely with local 
businesses and tourism partners, 
to highlight the role of the arts 
in destination marketing, and in 
developing tourism for the area

•	  rebranding a town using local 
artists and the community

•	  putting on performances in 
local venues by local artists and 
musicians

•	  creating an artist residency and 
programme of lectures for a village

You can read more about the 
previous winners of the Creative 
Place Awards, and what they used 
their awards for, on our website. 

http://www.creativescotland.com/cpa
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•	  You can use the award to buy 
equipment, or pay for materials 
that are related to what you 
want to do, but it cannot be 
used for large-scale capital 
developments (such as costs for 
major renovations or building 
projects), or for things like building 
feasibility studies.

•	  Finally, the activities or events 
should primarily take place within 
your area – although if there is an 
idea you have which either takes 
place, or involves others from, 
outwith your area and which will 
benefit your community, then you 
can include this.

•	  You should make sure that your 
programme of proposed activity 
clearly has artists, and the arts, film 
or creative industries, at its centre.

•	  We’re looking for your ideas for 
new arts activity, or things which 
are a development of existing 
creative work. The award isn’t 
meant to replace funding for 
existing projects your community 
is doing.

•	  Your award can cover things like 
the additional staffing costs that 
relate to the delivery of the new 
work you want to do, but you can’t 
use the award to fund existing job 
positions.

•	  If any of the work involves children 
and young people, the arts activity 
should take place outside school 
hours and not be part of the core 
curriculum.
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Stage 1 – What we are looking for:

For Stage 1, we’re looking for 
applicants to provide us with a short 
summary of their area, telling us 
about its current artistic strengths 
and weaknesses, and outlining the 
programme of arts activity that 
you would undertake if you were 
successful. 

So when completing your 
application, we will be looking 
for you to show us the following 
information:

1.  Within your community or area, 
there is a shared understanding of 
key cultural strengths, weaknesses 
and priorities for development.

2.  You propose a clear deliverable 
programme of arts and creative 
activities, which is imaginative, 
ambitious and will deliver 
distinctive, high quality arts 
activities.

3.  You have indicated a good level 
of collaboration with potential 
partners.

Stage 2 – What we are looking for:

For Stage 2, we’ll shortlist those 
applications which we feel have best 
addressed the Stage 1 criteria, and we 
will invite those applicants to submit 
a fuller proposal. At this stage we may 
also give you some advice on what we 
think is the most appropriate level of 
award for your activity, which may be 
different from the one you have initially 
requested.

In terms of the proposal, we’re looking 
for you to develop your ideas from 
Stage 1, and show us the following:
1.  The creative programme being 

proposed will be well managed, 
has clear aims and objectives, and 
includes a detailed and accurate 
budget. 

2.  The creative programme will deliver 
high quality arts activities that will 
engage people from a range of 
backgrounds and ages and represent 
Scotland’s diverse culture. 

3.  Clear target markets are identified 
with appropriate marketing plans put 
in place.

4.  The award and its related activities 
will be highly visible and well 
promoted.

5.  The project demonstrates strong 
collaboration and widespread 
partnership support – with all 
partners’ roles and responsibilities 
clearly outlined.

6.  The evaluation plans are robust, they 
identify clear measures of success, 
and plans are outlined on how any 
learning will be more widely shared.

All applications will be assessed 
against the criteria here, using 
the information you provide in 
your application and supporting 
documents.
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It is up you as to which level of award you want to apply for, 
but in terms of which level may be the most appropriate for 
you to bid for, we would encourage you to think carefully 
about the following aspects:

•	  The size of the population in your area. How big is your 
community, and how many of them are you trying to 
reach or involve? And are you trying to reach out beyond 
your area? If so, what level of support will help you do this?

•	  The scale of the proposed activities that you want to 
do. What exactly are you planning to do and for how long 
(bearing in mind that you can look at a programme of 
activity for up to two years). Are the ideas grand, or large-
scale? Or can a little go a long way?

•	  Your capacity to deliver these activities. Be realistic 
about how much capacity you will have to deliver this 
work and don’t plan something overly ambitious that you 
won’t be able to deliver. Equally, if you have partnerships 
in place which bring additional resources and expertise, 
then tell us this.

If shortlisted, because you’ll be expected to submit a budget 
alongside your application, we’ll need to see how you plan 
for the money to be spent (your proposed expenditure), as 
well as what partner income you might be able to secure. 
This will tell us about you, your ideas, and whether the level 
of award you’re seeking is appropriate to what you’re trying 
to achieve.
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•	 Cultural Tourism
•	 Destination Marketing
•	Managing and Funding Events
•	 Placemaking
•	  Community Development and Leadership
•	 Evaluation and Impact Assessment

Once you’ve looked through this information, if 
you have any further specific questions about your 
application, please contact our Enquiries Service in the 
first instance. Our Enquiries Team will be able to advise 
you or will put you in contact with one of the Creative 
Place Awards Team. 

You can contact us by phone, email or  
through our website. Call 0845 603 6000,  
email enquiries@creativescotland.com,  
or fill out a form on our website.

 

mailto:enquiries@creativescotland.com
http://www.creativescotland.com/contact-us
http://www.creativescotland.com/cpa
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Who can apply

Previous applicants have included:
•	  Arts companies and venues such 

as theatres, galleries, arts centres 
and other arts organisations based 
in communities across Scotland.

•	  Artists’ Collectives or groups of 
artists who are located in an area 
together

•	 Local Authorities
•	 Cultural Trusts
•	  Community Development Trusts 

or Initiatives – organisations which 
are community led and focussed 
on the development of their area.

•	 Community Councils 
•	 Regeneration Companies
•	 Heritage Societies
•	 Arts Festivals
•	  Tourism/Destination Marketing 

Companies
•	 Local Traders Associations
•	 Social Enterprises
•	  Local consortia that have included 

a mix of the above. 

Please bear in mind when applying 
that whilst we expect partnerships 
and encourage consortia 
applications, we will need one 
organisation to act as the lead 
contact. 

Who cannot apply

The purpose of these awards is 
to enhance and promote the 
creative activities and programmes 
of smaller, specific communities 
in Scotland, outwith the cities. 
Therefore, we cannot accept 
applications that represent any 
areas, neighbourhoods or suburbs 
of the cities of Glasgow, Edinburgh, 
Aberdeen, Dundee, Inverness, 
Stirling or Perth. 

Additionally, previous winners of 
Creative Place Awards may not 
apply.

Finally, individuals cannot apply. 
Whilst we would expect all 
applications to involve artists and 
creative individuals as members of 
the partnership, we will only accept 
applications from organisations.
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Making an application for a 
Creative Place Award:

Making an application is not intended 
to be too difficult, and for all Stage 1 
applications we’re not looking for a 
large amount of information. In the 
Stage 1 application form we want you 
to tell us about 3 main things:

1.  What are the creative strengths and 
weaknesses of your area, and what 
opportunities would a Creative 
Place Award allow you to take 
advantage of? And, if awarded, what 
are the main risks to success?

2.  What is the programme of activities 
that you want to deliver?

3.  What partnerships would be 
involved with other agencies, sector 
or groups?

Then, if shortlisted, we’ll ask you in 
Stage 2 to develop this information 
and provide us with some additional 
supporting information and materials. 

Help with applying if you have a 
disability or need this information 
in alternative formats:

Creative Scotland is committed 
to offering clear and accessible 
application processes and 
programmes. This information is 
available in a range of alternative 
formats, including translations on 
request. Access support is available if 
you have a disability. Please contact 
our Enquiries Service for further 
information.

http://www.creativescotland.com/cpa
mailto:creativeplaces@creativescotland.com
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Stage 1 Applicants

All applicants will need to have some 
form of constitution in place – a 
document which outlines what the 
group does, how it will be run and 
who is responsible. In most cases this 
would be a copy of your founding 
legal document such as Articles of 
Association, Trust Deeds, or a formal 
written constitution. 

Stage 2 Shortlisted Applicants 

All Stage 2 shortlisted applicants will be asked to submit the following 
supporting materials to help us know more about you and your place: 

•	  Additionally, all Stage 2 
applications will need to submit 
a short filmed presentation to 
support their application. We will 
provide further advice on this 
element to shortlisted applicants. 
The presentation will be shown to 
the members of the jury to inform 
their decisions, and may be used in 
some form on our website (before 
and after the event), as well as 
at the Awards Ceremony itself. 
Presentations will be required 
by 5pm Monday 25 May 2015. 
For examples of presentations by 
previous applicants, please go to:  
https://vimeo.com/
channels/820918

•	  A budget showing how the award 
would be used, with details of 
expenditure and potential income. 

•	  Up to four photographic images of 
the place and its creative activities.

•	  Any notes of support from other 
organisations based in the area and 
from any other relevant partners 
and supporters.

•	  A copy of the Equalities Policy of the 
lead organisation involved and (if 
you have one) your Equalities Plan. 

•	  A copy of the most recent audited 
year-end accounts of the lead 
organisation or year-end accounts 
which have been certified by a 
qualified accountant. Please note 
if you are a new organisation, who 
does not yet have copies of year end 
accounts, please inform us of this.

https://vimeo.com/channels/820918
https://vimeo.com/channels/820918
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Stage 1 deadline: 

5pm on Monday  
2 February 2015.

All applicants will be notified if they’ve been 
shortlisted by 13 March 2015.

Stage 2 deadline (for shortlisted applicants only): 

5pm on Friday  
1 May 2015.
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Stage 1

After we receive your application:

•	  You will receive an electronic 
notification of receipt. You should 
keep a note of this as proof that 
we’ve received your application.

•	  We will review your application 
and if it is eligible and includes all 
the information we need, we will 
log it on to our system. If it isn’t 
eligible, we’ll let you know why.

•	  All eligible applications will then 
be assessed and shortlisted by 
Creative Scotland staff, supported 
by representatives from other 
relevant partner organisations. 

•	  You will be notified whether or 
not you have been shortlisted by 
Friday 13 March 2015. 

•	  Please note, at the shortlisting 
stage we may suggest you apply 
at Stage 2 for a different level of 
award from the one you indicated 
in your Stage 1 application. 

Stage 2
 
We’ll then contact all the shortlisted applicants and invite them to send us in 
a more detailed proposal. We’re aiming to shortlist up to nine places in total – 
three places for each of the three award categories.

•	  Winners will be announced 
publicly at the Awards Ceremony 
in June 2015, to which all 
shortlisted applicants will be 
invited. We aim to offer one award 
in each category, depending 
on the number and quality of 
applications, and the judges 
may also make an additional 
discretionary award. 

•	  The purpose of the event will be 
to celebrate the award recipients 
share information about their 
plans and ambitions, and learn 
about the achievements of 
previous award winners. All 
shortlisted applicants will be 
formally notified of the jury’s 
decisions by email shortly after the 
awards ceremony.

•	  Completed application forms and 
supporting materials for Stage 2 
should be submitted by 5pm on 
Friday 1 May 2015.

•	  Presentation films should be 
submitted by 5pm on Monday 25 
May 2015. 

•	  The applications will then be 
assessed by officers at Creative 
Scotland and presented to a 
judging panel to make the final 
decisions. The panel of judges will 
include national cultural figures 
and the meeting will be chaired by 
a member of the Creative Scotland 
Senior Leadership Team. 
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Our Enquiries Team will be able to 
advise you or will put you in contact 
with one of our Officers. 

You can do this by phone, email or 
through our website. 

Call 0845 603 6000, email 
enquiries@creativescotland.com, or 
fill out a form on our website. 

Phone lines are open from 10-12 
noon and 2-4 pm, Mon-Fri, with 
voicemail outwith these hours.

mailto:enquiries@creativescotland.com
http://www.creativescotland.com/contact-us
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Who are Creative Scotland?

The Creative Place Awards are 
overseen by Creative Scotland. 
Creative Scotland is the public body 
that supports the arts, screen and 
creative industries across all parts of 
Scotland on behalf of everyone who 
lives, works or visits here. We enable 
people and organisations to work 
in and experience the arts, screen 
and creative industries in Scotland 
by helping others to develop great 
ideas and bring them to life. We 
distribute funding from the Scottish 
Government and The National 
Lottery.

To find out more about who  
we are and what we do go to 
www.creativescotland.com

Other funding offered by Creative 
Scotland

Alongside the Creative Place 
Awards, Creative Scotland operates 
a small number of other funding 
programmes to support individuals 
and organisations involved in the 
arts, screen and creative industries in 
Scotland. A full list of these funds can 
be found on the Creative Scotland 
website.

Media	and	public	profile:

Applicants should be aware that 
shortlisted applicants and winners 
may attract a significant amount of 
media attention around the time of 
the announcements and they should 
prepare for this. They may also 
receive a number of queries from 
members of their own community 
about the award. Therefore, we 
advise applicants to notify other 
organisations in their communities 
of their intention to apply, in order to 
gain their support. 

Conditions of the award:

The winners will receive a funding 
award and be entitled to describe 
themselves as a “Creative Place 
Award Winner” in promotion 
material. They will be asked to 
produce a six month interim report 
and a final report detailing the 
impact of the award. All winners 
will also be required to return to 
a Creative Place Awards event in 
2016 to give a presentation on the 
impact of the award and how the 
fund has been used to enhance their 
activities. 

http://www.creativescotland.com
http://www.creativescotland.com/funding/funding-programmes
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Who can apply?   We encourage applications from cultural organisations, community 
groups and local authorities to represent their village, town or 
community and to bid for an award. For more details on the types 
of groups who have previously applied, look at the ‘Who Can Apply’ 
section (page 9).

What are the levels  
of award we can  
apply for? 
    

    You can apply for an award of either: £50k, £100k, or £125k. The 
level you apply for will depend on which category most suits 
your size of population, current levels of activity, the scale of your 
planned activities and your capacity to deliver. We’re aiming to 
shortlist up to nine places in total – three places for each of the three 
award categories – and depending on the number and quality of 
applications, we aim to offer one award in each category. There is also 
scope for the judges to make an additional discretionary award. For 
more information on what we’re looking for, and how to work out 
which level is right for your application, look at the ‘How will we judge 
an application’ section (page 6).

When can I apply?   The Creative Place Awards are an annual programme and this year 
there is a two stage application process. Stage 1 is open to any eligible 
group or community to apply. We’ll then shortlist applicants from 
Stage 1, and invite them to submit a fuller Stage 2 proposal. The 
deadlines are: 
 

Stage 1 deadline:   5pm on Monday 2 February 2015. 
All applicants will be notified if they’ve been  
shortlisted by 13 March 2015.

Stage 2 deadline  
(for shortlisted  
applicants only):

   5pm on Friday 1 May 2015.

Who will decide  
who the winners are?
    All eligible applications will be assessed and shortlisted by Creative 

Scotland staff, supported by representatives from other relevant 
partner organisations. We’ll then present these to a judging panel 
of national cultural figures to make the final decisions. For more 
information look at the ‘Deadline and the decision making process’ 
section (Page 12).

When will the winning  
Creative Place  
Awards 2015 be  
announced? 

    All shortlisted applicants will be invited to the Creative Place 
Awards 2015 Awards Ceremony, where the winners will be 
announced. This year’s ceremony will take place in June 2015 
(date and venue tbc).


